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epson tour

official qualifying tour of the lpga
• The Epson Tour is the official qualifying tour for the LPGA, the world’s leading 

competitive destination for female professional golfers

• With more than 600 graduates and alumni moving on to the LPGA Tour, former
Epson Tour players have won 435 LPGA titles, including major championships

• In the last decade the Epson Tour has grown from 15 tournaments and $1.6 million
in total in prize money to hosting more than 20 events and awarding over $5 million
in 2024

• Entering its 46th competitive season in 2026

• World #1 players and LPGA legends such as Nelly Korda, Lorena Ochoa, and Lilia Vu
have all graduated from the Tour

• Over 30 countries are represented on the LPGA Epson Tour

• The top 15 performers on the Epson Tour “Race for the Card” will earn membership
on the LPGA Tour 
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road to the lpga   

 

 

 

  
 

 

A True Test of Grit and Passion
Epson Tour players are chasing a lifelong dream: earning their LPGA Tour card. 
With limited resources and long travel weeks, these athletes demonstrate 
incredible determination, balancing elite competition with the financial realities 
of developmental golf.

Challenging Financial Landscape
While Korn Ferry Tour players (the men’s developmental tour) compete for an 
average of $1 million per event, Epson Tour purses average just over $300,000,
leaving most players operating on a tight budget with minimal room for coaching, 
caddies, or travel comfort.

Making Every Dollar Count
Many Epson Tour players utilize private housing, share hotel rooms, and often drive 
hours between events to save on costs. Sponsorship dollars go directly toward 
making events possible and helping elevate the standard of professional women’s 
golf.

Incredible Talent, Limited Visibility
The Epson Tour is full of world-class athletes who often compete under the radar. 
With more support and visibility, these players can focus more on performance and 
less on survival.

Support Makes It Possible
Without the generous backing of partners like you, Epson Tour events wouldn’t 
happen. Your support helps fund tournament operations, player amenities, and 
purses—and, most importantly, empowers the next generation of female athletes.

Growing the Game Together
Supporting the Epson Tour is more than a sponsorship—it’s a commitment to equity 
in sports, the development of future LPGA stars, and the expansion of opportunities 
for women in professional athletics.
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the highlands
The Heather Golf Course

L O C AT I ON

epson tour
LPGA Qualifying Tour

T O U R N A M E NT

great lakes  
sports commission

P R O MO T ER

event overview

The LPGA Epson Tour – Great Lakes Championship at The Highlands 
is a premier professional women’s golf tournament showcasing the 
future stars of the LPGA Tour. Held at The Highlands in Harbor Springs, 
Michigan, from June 15–21, 2026, this event features a field of 144 of the 
world’s most talented players competing in a 54-hole stroke-play format.
As an official stop on the LPGA’s Epson Tour, the championship offers 
rising athletes a critical opportunity to earn their LPGA Tour cards. 

Promoted and hosted by the Great Lakes Sports Commission, 
a 501(c)(3) nonprofit organization, the tournament not only elevates 
women’s professional golf but also highlights one of Northern Michigan’s 
great outdoor recreation assets and ecosystems—celebrating the 
region’s natural beauty and commitment to active, outdoor lifestyles 
through the sport of golf. 

D AT ES

6/15-6/21, 2026
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schedule of events  

 

 

 

 

 
 

 
 

 

 

Pro Am #1
10:00 AM - Driving Range Opens
12:00 PM - Shotgun Start Heather 

                 Course at The Highlands

Pro Am Party
Immediately following Pro-Am

Pro Am #2
10:00 AM - Driving Range Opens
12:00 PM - Shotgun Start Heather  

                        Course at The Highlands
First Tee of Northern Michigan Junior Clinic

Pro Am Party
Immediately following Pro-Am

First round of tournament play for 
all 144 professionals   

Second round of  tournament play
for all 144 professionals 

Doon Brae Junior Championship

Final round of tournament play for
top 60 plus ties

Trophy & Check Presentation

Player Arrival and Check-in 

wednesday - June 17

 Practice Rounds
Women’s Clinic

Lorem ipsum

monday - June 15

tuesday - june 16

thursday - june 18

friday - june 19

saturday - june 20

sunday - June 21
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pro-am experience   

 

 

 

 

 
 

 
 

 

Play 18 holes alongside an Epson Tour pro
Each Pro-Am team includes one professional and up to three amateur golfers. 
You’ll share the course and camaraderie with a rising LPGA talent.

Generous Callaway shopping credit
Pro-Am participants receive either a $250 or $500 Callaway shopping experience, 
allowing you to choose equipment or apparel from their premium collection on-site.
 
VIP tournament hospitality
Enjoy VIP passes, complimentary food and drinks at the hospitality tent, 
commemorative event tee gifts, and a team photo to commemorate your day. 

Exclusive invitations to “Meet the Pros” events
Attend the opening or mid-week Meet-the-Pros party—as part of the Pro-Am 
package—featuring pro access, networking, food and beverages, and live 
entertainment.

Pro-Am after-party and on-course perks
After your round, join a lively Pro-Am after-party with more refreshments and 
socializing. Plus, hole-in-one contests offer prizes including a car or golf cart. 

Elevated Pro-Am+ tier (if available)
For those going all out, the Pro-Am+ package includes enhanced perks: 
$500 Callaway credit, Epson pro pairing requests, corporate hole sponsorship, 
two VIP hospitality passes per team member, two party invitations, and recognition 
on the digital scoreboard.  

play and party with the pros
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ancillary events   

 

 

 

  
 

 

junior clinic & league 
Partnering with First Tee of Northern Michigan to host a junior clinic and league 
promotes youth development through golf. First Tee blends professional instruction 
with life-skills education, making the game accessible, inclusive, and fun. This 
collaboration boosts community impact, engages over 100 local youth, and helps 
grow the next generation of players and fans.

doon brae junior championship
Partnering with First Tee of Northern Michigan to host the inaugural Doon Brae 
Junior Championship during the Great Lakes Championship at The Highlands creates 
an exciting platform for youth golf. Held on the new Doon Brae short course, the event 
combines competitive play with life-skills education, engaging local junior golfers and 
deepening community impact while inspiring the next generation of players.
 
women’s clinic 
Hosting a women’s clinic provides an inclusive and empowering experience that 
encourages more women to engage with the game of golf. Led by professional 
instructors and LPGA players, the clinic offers accessible, confidence-building 
instruction in a fun and social environment. It also deepens community ties, promotes 
healthy lifestyles, and aligns with the Championship’s mission to grow the game across 
all ages and skill levels.

meet the pro’s opening party
In 2025, the “Meet the Pro’s” Opening Party was hosted lakeside at the Inn at Bay 
Harbor. The elegant evening featured hors d’oeuvres and cocktails, as tournament 
supporters and Epson Tour professionals mingled in a relaxed, scenic setting. As the 
sun dipped below the horizon, guests embarked on a sunset cruise across the bay-an 
unforgettable backdrop for casual conversation and laughter while gazing over 
shimmering waters as the day faded into twilight-the perfect way to celebrate the 
start of the week. 



Lorem ipsum
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vip hospitality  

 

 

 

 

 
 

 
 

 

  
                 

                       

  

 

Enjoy the thrilling final hole of the Great Lakes Championship 
from the best view on the course. The VIP tent features an 
open-air suite located at the 18th Green and overlooking 
the 10th Tee, providing you and your guests the opportunity 
to mingle with key community and corporate stakeholders.

Experience the lively atmosphere where conversation and 
rooting on your favorite players are encouraged. Epson player 
visits adds to the unique environment.

The VIP suite includes lunch, snacks, a full bar and access to 
upgraded restrooms. Following the final round on Sunday, 
VIP patrons are invited to join the champions in a 
champagne toast. 
 

 
 

   

 

 

• elevated view of 18 green and 10 tee
• Food and full bar access 
• epson player visits
• key community & corporate stakeholders
• shaded seating
• champions champagne toast

19th tee vip tent
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media value and reach 
epson tour media value: $2,150,311 

PR / Media Value $2,109,937

Digital Value: $8,596

On-Site Marketing Value: $31,778

  • 485 articles mentioned the tournament, leading to over 
$2.1M in value

• Pickup reached 20 countries and were written in 10 languages

• The Great Lakes Championship event page on Epsontour.com 
received 186,142 views

• Epson social received 324,987 total impressions, 13,388 total
engagement, and 11,294 total likes

     

  

   

 

 •

• 7,870,000 unique viewers monthly on championship website

• 108,644 page view on greatlakeschampionship.com
 

• 3,261,262 total social impressions through facebook, Instagram,
and YouTube

great lakes championship media value: $431,000
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economic impact    

 

 

 

 

 
 

Estimated direct economic impact: $1.2 – $1.5 million
Based on regional tourism data and industry multipliers from similar Epson Tour events in 
comparable markets.

Attendance: Approximately 2,000 spectators 
Including local attendees, regional golf fans, corporate guests, and out-of-town visitors.

Player and support participation: 144 players + plus caddies
Contributing to extended lodging stays, dining, and recreational spending throughout the 
Petoskey-Harbor Springs area.

Pro-Am participation: 64 teams and 200+ amateur golfers
Driving significant revenue through local sponsorships, hospitality packages, 
and corporate engagement.

Hotel room nights generated: 800-1,000+
Through accommodations for players, families, staff, and fans at regional 
hotels, resorts, and rentals.

Local spending categories impacted:
Lodging: Estimated $250,000+
Dining and food service: Estimated $200,000+
Retail and recreation: Estimated $100,000+
Transportation and fuel: Estimated $50,000+
Event production and services: Estimated $150,000+

Charitable and community impact:
Tournament fundraising supports local nonprofits and youth development initiatives like 
First Tee of Northern Michigan, enhancing the region’s social and economic vitality.  
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partnership opportunities
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show your support 
Sponsoring the LPGA Epson Tour – Great Lakes Championship at the Highlands 
offers a unique opportunity for organizations to align with a premier professional 
women’s golf event that celebrates athletic excellence, community engagement, 
and regional tourism. As part of the official qualifying tour to the LPGA, the event 
attracts top emerging talent from around the world, drawing attention from golf 
enthusiasts, media, and visitors across the Midwest. Sponsorship provides brand 
visibility in a dynamic setting, access to exclusive hospitality experiences, and the 
chance to make a meaningful impact on women’s sports and the Northern Michigan
economy. It’s more than a sponsorship—it’s a partnership in elevating sport, 
supporting communities, and inspiring the next generation.

Most sponsorship opportunities range from $2,500 to $50,000, and we are happy 
to customize a package to align with your brand’s goals and interests. The list above 
serves as a starting point — let’s collaborate to create the perfect fit.
 

• Title Sponsor
• Presenting Sponsor
• Pro-Am
• Meet the Pro's Party
• VIP Hospitality
• Ticket 
• Hole-In-One
• Volunteer
• Junior clinic / championship

• Women's Clinic
• Ecology 
• Driving Range
• Putting Green
• 1st and 10th Tees
• Standard Bearers
• Hole Sponsors

beverage sponsors•
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Get In Touch

Great Lakes Sports Commission

Eric Marvin | Executive Director
emarvin@greatlakessc.org

812-375-4701

Great Lakes Sports Commission

Susie Fox | Tournament Director
sfox@greatlakessportscommission.org

906-396-2825


